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Centurise pioneers on-demand SMS voucher service

by Woon Wu Lin

FD@bizedge.com

PETALING JAYA: Centurise Group
subsidiary Centurise Tech has pio-
neered the first-of-its-kind mobile
voucher-on-demand platform for all
mobile phone users.

The platform, which is branded
Mystyle, allows users to send and
request for one of two types of vouch-
ers for discounts of up to 50% or free
items at participating merchants.

Centurise Tech has now roped
in 75 merchants comprising food
and beverages, apparels, health and
beauty, and entertainment outlets,
mostlyin the Klang Valley.

Mystyleis divided into categories
of “dine, shop, groom and play” Its
affiliates include companies such as
Royal Sporting House, Giodrano, La
Bodega, Dermatologica, Body Shop
and GSC.

One type of voucher can only
be used by a single mobile number
once a year, with each SMS costing
RM3.50 while the second type of
voucher is available all year round
and costs RM1.50.

To curb abuse, a security system
is deployed where each SMS has
anindividual serial number and ex-

piry date s used.

‘I have just reinvented the busi-
ness model," Centurise group strat-
egist Mi-ki Choong told The Edge Fi-
nancial Dailyin an interview.

She said the platform focused on a
pull-strategy and that mobile phone
vouchers had a 20% greater chance
for redemption compared to paper
counterparts.

Choongsaid the platform worked
the opposite of spamming. “The
customers can demand for exactly
what and when they want the sales,
Choong said.

“We are first to market," she said,
adding that she was unfazed by the
possibility of competition as she
believed that f there were competi-
tors, it was a sign that the product
was successful.

“This is not rocket science," she
said, adding that it was simply pro-
viding a means to meet consumers’
demand and needs.

In just one week after the soft
launch in July, there were 20,000 re-
quests for the service, with 15% of
them going to Nandos.

Mystyle was soft-launched on
July 21 using booklets distributed at
LRT stations, and road shows at The
Curve, 1Utama shopping centre and

Choong,

Berjaya Times Square.

It will be officially launched in
Kuala Lumpur today where the pio-
neer companies will be recognised
and six of them given awards.

“We invite any consumer brand
out there as long as they intend to
bring real value to the consumer,
said Choong,

She plans to expand the breadth

and depth of partners to include
those in auto, insurance and possibly
even property business but has no
immediate plans to make the prod-

- uctinternational.

Choongsaid she wanted the busi-
ness 'to be a success in my home
ground first"

The original target market was 20-
to 45-year-olds, highly mobile and
frequent users of SMS but recent re-
sults indicated that the demograph-
ics were far more wide-ranging.

“Unlike sales which offer yes-
terday’s fashion and surplus, our
offers are for the latest products.
Our partners benefit from a boost
in sales and clearly measurable re-

| sults of consumers who respond,”
said Choong.

She said most companies want-
ed to lure customers to try their
products at least once and Mystyle
could function as a “customer ac-
quisition tool"

Choong said the handphone was
anexcellenttool to reach consumers,
as itwas the “closest thing to some-
one even when they're sleeping”

Centurise Tech has allocated RM3
million for advertising and promo-
tion to educate consumers about
the system.




